M 4 AR JE A — IO IR A sl )i

(BHF  FEESFEFHYH)

e 2H,

R

TERER

1
2
3

10

ARERFEI . PR 10 BE2 S PR 11 B30 5 TTH 5o

AR OEHDH 5 % T MEMF2r 2T &,
COREBETIZ, MEMF (7 R—=2), A2 RO E & AL R RS
9%,

RGO G D > THh S, ERKICZBHETZLTRHATEIE (KA
DRARAFE), ERMI2BDEDT, I 2HIRTICRHATIIL,
R L, IR OFTE OGS & TRAT 5 2 &0 PiEDRE IS
A LTS R Tdh %,

[ - M OB AR R — T DR ERHIRIAEE 2 5505503 2 61k, F
HIFTC, RBEEENZ ISR THrLZORHRLESLZ &,

JFHIE LT BB o s B R IR 22\,

72720, BEDPEL o728 M UIT &L o 728%1. B2y
T, ABEEEPZ IR TrLZOFEH LIS Z &,

AR T OEMBH > 76 EBICERTEZE 2 L,

R T OERDD > TEIEHEZEWA S, Lo EICHER & FE S K
rERATEE, €O RICERILMENRZ MLOMEHRS EIZR 5 X912
HRQTELZ L,

ABEEEOFTDRH LT TRELANVI L,



X BEREZARICEZ LI,

1 Read the following article and answer the questions below.

Market is Expected to Reach $192.16 Billion in 2025, from $126.91
Billion in 2021—Long-term Forecast to 2030

1 This report focuses on the online food delivery services market which is
experiencing strong growth. The report gives a guide to the online food
delivery services market which will be shaping and changing our lives over
the next ten years and beyond, including the market’'s response to the
challenge of the global pandemic*.

2 Major players in the online food delivery services market are takeaway. com,
Doordash, Deliveroo, Uber Eats, Zomato, Swiggy, Domino’s Pizza, Grubhub,
foodpanda, and Just Eat.

3 The global online food delivery services market is expected to grow from
$115.07 billion in 2020 to $126.91 billion in 2021 at a compound annual growth
rate (CAGR)* of 10.3%. The growth is mainly due to the companies resuming
their operations and adapting to the new normal while recovering from the

COVID-19 impact, which had earlier led to restrictive* containment* measures
involving social distancing, remote working, and the closure* of commercial
activities that resulted in operational challenges. The market is expected to
reach $192.16 billion in 2025 at a CAGR of 11%.

4 The global online food delivery services market covered in this report is
segmented* by type into platform*-to-customer, restaurant-to-customer; by
channel type into websites, mobile applications; and by payment method into
cash on delivery, online payment.

5 Cost of supply chain and logistics* will be the key restraint for the online
food delivery services market. This cost includes the cost incurred* for order
fulfilment*, delivery cost, adjusting business resources to dynamic* market
demand and last-mile connectivity*. Besides, there are costs of cardboard*
boxes for packaging, gas, mileage* and the cost for hiring a driver. The supply
chain and logistics have to be in place* in order to avoid the spoilage* of
products with limited shelf life*.

6 According to the report by Capgemini, in 2019, the retailers could lose up
to 26% of their profit if they fail to upgrade* their logistics system to ensure
on-time delivery despite the increased online grocery system. Therefore, the
costs incurred by the supplier* side may restrain the growth of the online food
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delivery services market.

In January 2020, Zomato, an Indian food delivery services company, has
acquired Indian operations of Uber Eats for $350 million in an all-stock
transaction*. The combined entity* of Zomato and Uber Eats India is expected
to corner™® more than a 50-55% market share in terms of the number and value
of orders. Uber Eats is an online food delivery services vertical* of Uber, a US-
based ride-hailing* company.

An increase in smartphone users has given a boost to* online food
delivery services worldwide. Smartphone users are the primary online
shoppers for the F&B* industry, and an increase in the number of smartphone
users reflects a potential increase in online shopping for food and beverages*.
The world F&B e-commerce users reached 1.5 billion in 2019 and are expected
to grow by 800 million, with an average of 25% y-o-y* growth, by 2024. [..]
Hence, increase in smartphone users and internet penetration® is driving
growth in online food delivery services.

Upgradation* of the distribution network to a more decentralized* system,
Distribution 4.0, is trending in the food delivery services market. In

Distribution 4.0, suppliers partner with multiple players for the best market
coverage* between urban and rural markets, focusing their efforts on
marketing, branding, and in-store merchandising* to create best-in-class
shopper experience. They are likely to partner with aggregators*, e-comm?*
delivery companies, rural distribution companies, and distribution arms of
modern trade to drive coverage.

E-commerce aggregator Amazon has announced plans to team with many
small scale businesses, retail outlets, and rural supermarkets, to increase their
last-mile connectivity. Therefore, the trend of Distribution 4.0 is envisioned* to
bring in some positive effects on the online food delivery services.

The countries covered in the market report are Australia, Brazil, China,
France, Germany, India, Indonesia, Japan, Russia, South Korea, UK, USA.
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I.From the choices A to D, choose the most appropriate answer to the
questions below.

(1) What does the phrase “adapting to the new normal” mean in paragraph 3?
A. The new annual growth rate has become normal during the pandemic.
B. The normal economy is experiencing rapid growth and expansion.

C. There are changes to meet the new needs of the market following a
major crisis in the companies.

D. The companies are rejecting restrictive containment measures such as
social distancing and remote working.

(2) According to paragraph 4, the global online food delivery services market
covered in the report is segmented into how many possible groups in
total?

A. two
B. four
C. six
D. eight

(3) The word “restraint” in paragraph 5 is closest in meaning to which of the
following?

. something that causes

. something that fails

. something that increases

. something that limits

oowe

(4) The word “retailers” in paragraph 6 is closest in meaning to which of the
following?

. customers

. end-users

. producers

. sellers

OO %=

(5) According to paragraphs 7 and 8, which of the following is true about the
online food delivery services company Zomato?

A.Zomato was acquired by Uber Eats in January 2020 in an all-stock
transaction.

B. Zomato is expected to lose 50-55% of its revenue due to the worsening
pandemic.

C. Zomato's online delivery business has benefited greatly from an increase
in smartphone users.

D. Zomato has 1.5 billion active users worldwide in 2019.
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(6) Which of the following is NOT mentioned in paragraph 8?

A. As the number of smartphone users increases, the number of users of
online food delivery services is expected to increase.

B. Both smartphone and internet have contributed to the growth in online
food delivery services.

C. The growth of F&B e-commerce has caused an increase in the number of
smartphone users.

D. The number of smartphone users has increased.

(7)  Which of the following is NOT consistent with “Distribution 4.0” mentioned
in paragraph 97
A. Suppliers work with multiple smaller companies to drive market
coverage.
B. Last-mile connectivity is fulfilled by the central company to ensure
quality control.
C. Merchandising networks are created by linking individual sellers to
various delivery and distribution companies.
D. E-commerce aggregators and rural distribution companies work together
to meet dynamic market demand.

(8)  Which of the following reflects the purpose of this article?

A. to correct the information provided in a recently published report about
the online food delivery services market

B. to criticize a recently published report about the online food delivery
services market

C. to introduce a recently published report about the online food delivery
services market

D. to update the information provided in a past report about the online food
delivery services market

II. In your opinion, what is one advantage and one disadvantage of using
online food delivery services?
Write a paragraph in English (between 50 and 60 words) to answer this
question. GEMZRATALEIIH ) THAL)
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Write a paragraph between 120 and 150 words in English to answer the
following question. GEZFLATHLEIIH Y THA,)

Question: If you could meet someone who could tell you about your future,
what question would you ask? In your own words, give at least two
reasons for asking that question.
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